
FACEBOOK ADS  
SURVIVAL GUIDE

iOS14
Our steps to prepare for Apple iOS14 
updates and how that will affect your 
Facebook ads.



In June 2020 at its annual Worldwide Developers 
Conference (WWDC), Apple announced product 
and policy changes that will affect data sharing 
across iOS. 

Apple will now require all apps in the App Store to 
show a prompt to users on iOS 14 devices asking 
if they would like to opt-out of data sharing.  
Unless users are opted-in, Apple’s policy will now 
prohibit certain data collection and sharing on 
iOS 14 devices. 

Apple’s proposed changes will limit your ability 
to effectively reach, understand and engage 
with people on mobile devices and across the 
web. This could affect your ability to understand 
performance and make informed decisions about 
your advertising budgets. 

As these changes are rolled out, over time, you 
may see an overall decrease in ad performance/ad 
personalisation, and an increase in cost per action. 

What can you do to prepare?

What exactly is 
happening with Apple 
and Facebook?

In summary, these changes will limit your ability to:

• Effectively deliver ads to people based on 
their engagement with your business

• Measure and report on conversions from 
certain customers

• Ensure that your ads are delivered to the most 
relevant audiences at the right frequency

• Accurately attribute app installs to people 
using iOS 14 and later

• Predict and optimise cost per action over time 
and efficiently allocate budgets

Sources: https://www.facebook.com/business/apple-ios-14-speak-up-for-small-business/impact-on-ads-marketing
https://www.facebook.com/business/help/331612538028890?id=428636648170202
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Although several unknowns still exist regarding 
the implications that iOS 14.4 will have on your 
Facebook marketing endeavours, Facebook has 
already taken several steps to prepare for the new 
iOS update to mitigate adverse effects.

As part of our Ten Four Review, we will help prepare 
your business for the implications of the iOS 14 
privacy updates by looking at three core areas of 
how your current and future campaigns are set up 
and your businesses tech structure.

Technical Review

We have the expertise 
to help you prepare.

1. Technical Review

2. Ad Account & Campaign Review

3. Future Proofing Campaigns
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1. Domain verification checks. Domain 
verification provides a way for you to claim 
ownership of your domain in the Facebook 
Business Manager. This ownership allows 
solely you and your team control over editing 
privileges of your links and other content

2. Analyse and breakdown your user journey 
and identify current purchase funnel events. 
What pages, actions and events are your 
current website visitors and audience groups 
such as browsers or purchasers doing on your 
site, to help identify key pages that may need 
extra attention as outlined below.

3. We’ll help you prioritise your standard events 
and limit to 8 events per domain as outlined 
by Facebook. This will ensure maximum data 
attribution and maximum return on advertising 
spend (ROAS).

4. Identify potential proprietary data that can 
be used to replace any lost data points on 
Facebook. A variety of data points will no 
longer be available via the Facebook business 
manager, we’ll help identify where this type of 
data may be available elsewhere to help you 
continue optimising your campaigns.

Ad Account & Campaign Review

Technical Review
Ensuring everything is working as it should

5. One location data visualisation: The iOS 14 
updates will see the reliance on one reporting 
platform, i.e. the Facebook Ads account 
become less effective. Once Ten Four has 
identified useful first-party data and third-
party systems we’ll be able to utilise our 
proprietary analytics dashboard to clean, 
blend and display accurate analytics. We can 
integrate this directly into the Facebook API 
to supplement data with server-side data & 
offline sales conversions.

6. Identify opportunities to utilise authenticated 
users profiles via logged in areas: Ten Four 
will help identify the opportunity to create non-
abrasive and user beneficial login areas on your 
website. The ability to accurately recognise a 
specific user who has logged into your website 
allows increased data attribution and cross-
domain tracking. A compendium of events can 
be tracked and attributed against a particular 
user utilising server-side-events which will 
likely bypass most of the iOS14 updates and 
implications.
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7. Collect and archive current data and metrics: 
If you’re an existing advertiser, we’ll help you 
collate your current metrics so you don’t lose 
them. Facebook will be removing several data 
points such as current attribution data, traffic 
source, user device details, demographic 
data, time to purchase, new vs. returning user 
conversions (and more). These all provide a 
valuable insight that you should look to retain.

8. Website marketing? I.e. Lead gen, 
e-commerce and other objectives. 

• Selecting & Prioritising Key Standard 
Events: Facebook will restrict to 8 
standard events. Facebook will initially 
configure the conversion events that 
we believe are the most relevant to your 
business based on your activity. 

• All other events will be made inactive for 
campaign optimisation and reporting. 

• Ads optimisation will be limited to only one 
of the eight designated conversion events 
per campaign. 

• Ad sets currently optimising for a pixel 
conversion event that is no longer 
active will be paused. In advance of this 
limitation, consider whether changes will 
need to be made to your campaign or 
measurement strategy. 

Ad Account & Campaign Review
We’ll deep dive into your existing Facebook Business Manager & check 
your campaign and ads are compliant for the new iOS updates

9. Advertising App Installs?  
You’ll need to create separate iOS 14 app 
install campaigns due to Apple’s SKAdNetwork 
API’s reporting limitations.

• Each app is limited to 9 iOS 14 campaigns 
at once. Each campaign is limited to 5 ad 
sets of the same optimisation type. You 
can’t vary your optimisation choice across 
ad sets in the same campaign. There is 
a 72-hour reset period after you turn off 
or delete one of your 9 permitted iOS 14 
campaigns before it will no longer count 
against your limit. This will help minimise 
the risk of incorrect campaign optimisation 
due to the delayed reporting of conversion 
event data from Apple’s SKAdNetwork API.

• Auction is the only available buying option 
when you create an ad for devices on iOS 
14; reach and frequency are not available.

• Once your campaign is published, you 
can’t turn the iOS 14 campaign toggle on 
or turn off. You’ll have to turn off or delete 
your campaign.

Future Proofing
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10. Campaigns are about to become more 
laboursome to create. Ten Four will remove 
the burden: In the future, each campaign 
will be limited to five ad sets of the same 
optimisation type. You won’t be able to change 
your optimisation choice across ad sets in the 
same campaign. There will also be a 72-hour 
reset period after you turn off or delete one of 
your nine permitted iOS 14 campaigns before it 
will no longer count against your limit. This may 
mean an increase in the number of campaigns 
you need to set up, increasing your admin time. 
Ten Four can help to remove this hassle.

11. Preparing to rely on switching to upper-
funnel objectives. Campaign attribution and 
the ability to create robust audiences are likely 
to be positively affected by the iOS 14 updates. 
An informed decision will be made on whether 
to optimise campaigns for upper-funnel 
objectives, such as landing page views and 
link clicks - which will be more accurate due to 
Facebook being the provider of these metrics.

12. Rebuilding the effective ads with the 
current bottom of funnel objectives with 
upper-funnel objectives. It is highly like that 
campaign attribution and the ability to create 
robust audiences will be positively affected by 
the iOS 14 updates. An informed decision will 
be made on whether to optimise campaigns 
for upper-funnel objectives, such as landing 
page views and link clicks - which will be more 
accurate due to Facebook being the provider 
of these metrics.

Future Campaign Structure
Preparing your future campaigns, digital presence & overall 
business health for the future

14. Focusing efforts on campaigns and onsite 
journeys that drive the collection of 
personally identifiable information.  
Ten Four will identify a campaign strategy 
that helps the creation and scaling of a 
customer database. This can be rolled out 
on your web presence by utilising conversion 
rate optimisation software to ensure it does 
not affect conversion rates. The collection 
of email addresses, phone numbers, names, 
and other key data points can also be utilised 
via Facebook and other marketing channels 
to help build more accurate audience lists, 
improve attribution, and look-a-like audiences.

15. Utilising redundancy systems, first-party 
data and third-party systems to provide a 
blended data view and analysis. Ten Four will 
identify opportunities to limit the impact of the 
iOS 14 updates on your campaigns, restore 
some of your data points and see where offline 
conversion data and server-side reporting 
can be utilised to supplement your campaigns 
audience lists and attribution data. The result 
will be increased campaign reporting and 
effectiveness. 
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Contact us today to arrange a call.

E-commerce & Advertising Experts

07 5578 8211
studio@ten-four.com.au

tel:+61 7 5578 8211

